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Dissemination plan (2015-2017)

 All project partners
 Organizational level
 Local/Regional level
 National level
 International level



Dissemination channels 
(See Application form)

 Networks
 Organizational websites
 Events 
 Information seminars
 Multiplier events
 Final EU conference



Target groups

 Staff of partner organizations
 Clients of the institution
 Adult educators practitioners
 Adult learners
 Stakeholders
 Politicians
 Decision makers
 Students
 The unemployed



Dissemination tools

 Presentations (oral, visual, .ppt)
 Leaflets
 On-line publications
 Articles in newspapers
 Newsletters
 etc.



Dissemination plan Gannt sheet



Reporting dissemination activities

Reporting periods: See Partnership Agreement (Article 8/ Report)

1. 29-02-2016

2. 10-06-2016

3. 31-01-2017



NB!

 Project No. 2015-LT01-KA2014-013404

 Disclaimer This project has been funded with 
support from the European Commission. This publication 
reflects the views only of the author, and the Commission 
cannot be held responsible for any use which may be 
made of the information contained therein.

 In project partner languages:
http://ec.europa.eu/dgs/education_culture/publ/gra
phics/agencies/use-translation.pdf



Logos



Applause goes to 



e-Platform Scheme (PL)
www.ace-erasmusplus.eu





For Adult Educator



For Adult Learner
 Basic information

 E-tools (digital stories):

Video Written

Contacts: ?



Digital stories (video) on successful LSE experiences



Digital stories (video)
on successful LSE experiences



Digital 
stories 
written
(20-24)



Leaflet - outside



Leaflet - inside



Project partner communication

 by e-mail, phone, skype, google-
groups

 4 transnational face-to-face 
meetings with 12 staff members in each 
meeting (two from each partner)

 3 on-line meetings via skype 
 Agenda
 Minutes



Monitoring and evaluation of project 
activities (Steering Committee)

Evaluation:
 Minutes
 Reports
 Gannt sheet
 Evaluation forms after each 

meeting/event
 Non-formal interviews with people inside 

and outside the project
 Quality of the products



Happy cooperation ;-)


